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Editorial

Special places for 
special people

Dear friends of ADLER Spa Resorts & Lodges, 

The world out there has become a faster place. Identities seem to be dissolving, societies are transfor-
ming themselves into hyper-nervous communities, familiar structures are breaking up. In a recent inter-
view a prominent contemporary philosopher said: “The changes have accelerated to such a degree that 
one notices them within one’s own lifespan.” That makes it all the more important to be always able to 
return to the self, to find your roots and orientation, and free up the brain from time to time. That is 
where places of retreat come in. 

With our resorts and lodges, we have created such places. They occupy the most beautiful locations,  
where they offer spectacular views and above all peace and quiet – and space for the self. Our latest 
hideaway is the ADLER Lodge RITTEN on the sunny plateau of the Renon above Bolzano, opening in 
June (page 8). With their black wooden exteriors, the buildings blend in perfectly with nature, connected 
by a belt of woodland. “The distinction between inside and outside is blurred,” as says the article in this 
edition of ADLER Emotions, in which we share a first impression of this exciting project. After all, what 
would our lodges and resorts be without their breathtaking natural settings? When you step outside to 
take a bike ride in Tuscany (page 32) or a full-moon walk to Alpe Rasciesa with our guide Thaddäus Mo-
roder (page 14), you discover them in a very special way – and yourself at the same time. Which of course 
can always happen when you book one of our otherworldly spa experiences (page 26).

Quite different stories were written long before we came along: the old legends and sagas. The Dolo-
mites are a source of so many, including the one about a castle on an abyss (page 48). And in the next 
edition of ADLER Emotions, we will reveal the true story behind this legend. 
 
Look forward to special moments! We look forward to welcoming you.

The Sanoner family wishes you an enjoyable read.



ADLER Lodge
 
ALPE 
Dolomites · Seiser Alm

Piz Street 11
39040-Alpe die Suisi

Dolomites - Italy
T +39 0471 723 000

info@adler-alpe.com

ADLER Spa Resort 
THERMAE
Tuscany · Bagno Vignoni

Strada di Bagno Vignoni 1
53027-Bagno Vignoni
Val d’Orcia - Italy
T +39 0577 889 001

info@adler-thermae.com

ADLER Lodge 
     RITTEN

High plateau of Renon
 

Stella 
39054-Soprabolzano 

South Tyrol - Italy
T +39 0471 1551 700
info@adler-ritten.com

 
 

OPENING IN JUNE 2019

ADLER Spa Resort 
DOLOMITI
Dolomites · Val Gardena

Rezia Street 7
39046-Ortisei

Dolomites - Italy
T +39 0471 775 001

info@adler-dolomiti.com

ADLER Spa Resort 
 BALANCE

Dolomites · Val Gardena

Stufan Street 5
39046-Ortisei  

Dolomites - Italy 
T +39 0471 775 002

info@adler-balance.com

Our ADLER Spa Resorts & Lodges
www.adler-resorts.com
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T h e 
ADLER Lodge 

Rit ten is a place 
of magic. Surrounded 

by forest and majestic 
summits, it brings people 
to what they are: to 
themselves. Our new 

lodge on the sunny 
high plateau opens 

in June 



the Viennese psychoanalyst Sigmund Freud spoke of the 
“divine beauty” of the area where, as he said in a letter to 
his friend C. G. Jung, he felt “an inexhaustible desire to do 
nothing”. But the Renon is also ideal for active holidays. All 
year round. And the Lodge is a perfect base, whether you 
go it alone or with our team. The woods, the colours and 
the more than 300 days of sunshine a year quickly recharge 
your batteries. With wonderful scenery as far as the eye can 
see. The best way to discover the high plateau in summer is 
by e-bike or on foot. In winter you can switch from wheels 
to snowshoes or a smooth-running sledge. Sun-loving ski-
ers can enjoy the 360° panoramic view of the mountains of 
South Tyrol from the small – but highly enjoyable – Corno 
del Renon ski area.
From the vines in the valley up to the endless expanses of 
the alpine scenery, nature and culture merge to create a 
unique holiday experience. In autumn many hikers walk 
up the leaf-covered path of the famous Chestnut Walk 
and onto the Renon to enjoy South Tyrolean fare with 
chestnuts and the new wine. At harvest time the Sonnen-
berg is radiant with colour while the clear air makes the 
mountains seem close enough to touch. The farmers grow 
fruit and cereals in organic quality. Some have gathered 
experience outside South Tyrol and are now breeding lla-

mas and alpacas and processing the wool. Many local far-
mers have already become friends of the Lodge and will 
be supplying the finest produce. You will see just how 
good it is at dinner in the Lodge. Our chef Hannes Pig-
nater and his team use it to create delights of the palate. 
Many of our guests know him from ADLER Lodge ALPE, 
where he joined us when it opened. Now he is drawn to 
the Renon. (Don’t worry dear guests, ADLER Lodge 
ALPE is welcoming another highly talented young chef!).  
Hannes’ cuisine is like the South Tyrolean lifestyle: alpine 
Mediterranean. And the open kitchen layout gives you the 
feeling that friends are cooking for you. 
Contented in body and soul, you then return to your pri-
vate world and a bed of the finest feathers. Perhaps, as you 
fall asleep, you will hear the crackling of the wood in the 
fireplace and when you awake the call of the cuckoo or the 
capercaillie. What is certain is that, on your departure from 
ADLER Lodge RITTEN you will have a feeling that the 
German novelist Hermann Hesse described like this: “Eve-
ry place where we live for a while only takes on form in me-
mory some time after our departure and becomes a picture 
that remains immutable … The picture that a place leaves 
us includes many things, water and rock, roofs and squares, 
and for me, above all, the trees.”     tn

O
Over the last hundred metres to ADLER Lodge RITTEN 
you drive through a forest. It is as if the trees wipe you clean 
of everyday life. The sky above the plateau of the Renon 
seems to glow. And ahead of you rise up the Kings of the 
Dolomites: the Odle peaks, Sasso Lungo, the legendary 
Catinaccio and – above all – the mighty Sciliar. You have 
arrived. What a view!
ADLER Lodge RITTEN is surrounded by trees. Trees, as 
the German author Hermann Hesse once said, are “pene-
trating preachers“. In their crowns you can hear the rustling 
of the world. Their roots lie in infinity.
The buildings of the Lodge wear a black mantle of wood. 
On entering you sense the blurring of boundaries between 
inside and outside. Light enters through generous glass faca-

des. The highlights are courtesy of nature: untreated larch 
wood and spruce. Barefoot floors of oak and snug natural 
fabrics. The flames flicker in the fireplace. Prints adorn the 
wooden wall panels – an invention of the ADLER’s archi-
tect Hugo Demetz, executed by South Tyrolean craftsmen 
with masterly skill. Individual boards have been deliberate-
ly planed against the grain, thus creating a relief effect.
If you are familiar with ADLER Lodge ALPE on Alpe di 
Siusi, you will find similarities: a special building in a spec-
tacular natural setting. Casual interaction between guests 
and the team makes the Lodge more than just a holiday 
resort; it is a temporary home. 
ADLER Lodge RITTEN was conceived and planned by 
Andreas and Klaus Sanoner in cooperation with Hugo De-
metz, who also advised and assisted the Sanoner family on 
Alpe di Siusi. This is architecture that does not rise up ab-
ove the landscape but becomes part of it. The high ceilings 
and open interior create a feeling of freedom and lightness. 
And in general, everything is very spacious. The main buil-
ding is open to the valley. Adjoining it are two suite wings, 
each with ten light and airy junior suites. All complete with 
private organic sauna.
The twenty spacious one- and two-storey chalets are spaced 
around the grounds – on the edge of the forest, and around 
the main building and the cool, deep-green natural pond. 
The hillside location and their glazed facades offer breath-
taking views of the Dolomite peaks. They make a very per-
sonal hideaway. Clean lines, and all built in wood with ge-
nerous use of glazing. Inside, too, no unnecessary frills. But 
again, a private sauna and your own fireplace. The visual 
and haptic impression is a play with nature and natural-
ness. And acoustically, unsurpassed peace and quiet. In the 
green belt that embraces the various buildings of the Lodge, 
you will make another discovery: two saunas and a quiet 
room in the middle of the forest. For relaxation under the 
treetops and a special feeling of what happiness is all about.
Altogether, it will be a very special spa. Small and beautiful. 
The scent of the outdoors is in the air, of the forest and the 
mountains. A year-round heated infinity pool invites you to 
immerse yourself in the reflection of the peaks. And body 
follows nature. In the form of extracts, oils and products 
from our own ADLER skin care line.
ADLER Lodge RITTEN is the family’s fifth hotel. “With 
the spacious clearing in the forest we have found a spectacu-
lar location on the Renon.” says Klaus Sanoner. “It radiates 
something magical and helps our guests to redefine them-
selves in harmony with nature.”
At an altitude of about 1,300 metres above sea-level, the 
plateau has always served as a summer retreat for the people 
of Bolzano. Refreshing mountain air and an amazing vista 
- and just a short ride away on the narrow-gauge railway. 
And if you want some culture, there is a cable car every four 
minutes to take you from Soprabolzano to the centre of Bol-
zano in just twelve minutes. You do not need a car up here. 
And everything is within easy reach. A hundred years ago 

On the Renon, the  
psychoanalyst Sigmund 
Freud felt an "inexhaustible 
desire to do nothing"

Retreat: The space concept  
with the high ceilings creates  

a feeling of lightness

Wood, glass, clean lines: Instead of  
twirls, the connection with nature dominates

10



EIN TAG MIT …

7.30 a.m. – The guests’ preferences list Every cham-
bermaid has a special room plan in front of her – not just 
a standard briefing sheet but a uniform list for all ADLER 
resorts detailing wishes expressed by individual guests. 
“We know whether customers prefer coffee to herbal tea, or 
whether they have asked for a down pillow or an extra blan-
ket,” explains Alessandra Mura. Such a complete planning 
tool ensures that regular guests always find exactly what 
they prefer. “Satisfied guests are the icing on the cake of our 
work,” says Alessandra, and she adds: “If someone wants 
a desk on their balcony because our cypresses so inspire 
them, that wish is also fulfilled!”
8.15 a.m. – Everything in the right place First Ales-
sandra’s team takes care of the public rooms and the well-
ness area. Then they move on to the bedrooms. All the 
rooms are entered in a status list, which summarises who is  
leaving and who is staying, who prefers to lie in and who 
is an early riser or is participating in some form of activity. 
With all the relevant information, the team then proceeds 
step by step according to a time-tested plan. First they fill 
their bottles with cleaning agents (to reduce the use of plas-
tic and protect the environment) and then they head for 
the rooms. Bed linen, herbal teas, curtains, bathroom, note 
pad, pencil – in every room Alessandra ensures that every- 
thing is just perfect.

9 a.m. – In a parallel world On one level 
guests are swimming and relaxing, while on the 
floor below, in a “parallel world”, laundry is being  
washed, dried, ironed and folded. Daylight is repla-
ced by artificial lighting – and yet the basement area 
is also a kind of powerhouse for the hotel. While 
Marcelo, the washer, manoeuvres trolleys loaded 

with towels and bedding, Alicia and Irene check every ta-
blecloth, every napkin. A thread has come loose? A quick 
repair job. Some other defect? The napkin is withdrawn 
and turned into a tea cloth. The trio works like a well-oiled 
machine which runs a bit faster on Sundays, when Alessan-
dra ensures that each bathrobe is folded and packed with 
slippers and brooch before it is allowed back to the rooms.
11 a.m. – An hour for the final spurt From 11 a.m. 
onwards the members of Alessandra’s team take turns to 
have a break. The Bistro, which opened at the beginning 
of 2018, offers freshly cooked food and a woodland view 
and is now the employees’ communal area. This is where 
they meet for lunch or coffee, or to have a chat or swap 
books. Today there is less time to admire the woods: a 
quick snack – and it’s back to work. This is also final 
check-out time; the last rooms are vacated and immedia-
tely cleaned. In this final spurt, sheets and towels disap-
pear, and mattresses and pillows are disinfected. Cup-
boards, handles, doors, desks, bedside tables, windows, 
curtains – it takes about an hour to prepare a room for 
the next guest. If there are capacity problems, Alessandra 
quickly organises reinforcements. Then, one after ano-
ther she checks the finished rooms. Curtains, welcome 
tray, courtesy line – tutto bene? She smiles, closes the 
door and gives the front desk her OK.
12 noon – All set for new guests Now it’s time to keep 
calm amidst the excitement: One arrival follows the next 
– often accompanied by unforeseen requests: room with 
a view of the valley or the pool, single beds preferred, an 
extra bathrobe or another bottle of water. But Alessan-
dra always has an eye on the screen of her tablet. “So I 
always know what’s going on at the reception desk and 
remain in close contact with everyone involved. As soon 
as a guest checks in, I receive a signal and immediately 
inspect the assigned room. If everything’s perfect, I send 
an OK, and the key is handed to the guest. Otherwise I 
estimate how long it will take and note the time in the ta-
blet so that the Reception can inform the customer. The 
message is also sent to the bellboys so that they know 
when the luggage has to be in the room.”
16 p.m. – Coffee and communication “Defective light 
in the Tavern bathroom.” “Guest in 310 feels cold.” In 
Messenger groups, the teams share new messages from the 
guests. Her shift is over, but Alessandra Mura, who is now 
having a cup of coffee, is attentively following the various 
communications. “For every problem there is a message – 
and immediately we have someone who will solve it. Whats-
App is really practical!”    cd 
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Dawn has hardly broken over the Tuscan hills 

and the housekeeping team at ADLER Spa Resort 

THERMAE  is already preparing for a new day – 

a Sunday, with departures and arrivals in additi-

on to all the usual jobs to be done. Coordinating 

the work is Alessandra Mura, age 42. As executive 

housekeeper she is responsible for the smooth running  

of the house, organising the chambermaids and in-

specting their work – and encouraging everyone with a 

friendly smile. 

“I was already at ADLER THERMAE before the rooms 

had doors,” says the petite Sardinian. Here in the ever-

green Orcia Valley, her professional life has changed 

just as much as her private situation. With her husband 

Gaetano Vaccaro, chef at ADLER THERMAE, and her 

daughters Giulia and Sofia, she has decided to stay in 

San Quirico d’Orcia. “You can do it!” That was the Sa-

noner family’s prediction to the dainty woman, whose 

appearance gives no indication of her inner strength. 

“I knew the job would be challenging,” she says. “The 

THERMAE is a small universe where you work at a fast 

pace – but always in harmony.” Apart from strict hygi-

ene and cleanliness, Alessandra first of all teaches new 

team members the most important rule: “Keep smiling, 

keep greeting.” 
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The laughing 

CROCODILE

If you go on a walk with tour guide Thaddäus 
Moroder, you can look forward to some 

unforgettable moments – for example at full 
moon on Alpe Rasciesa: discovering the night 

15



T
The full moon is a mystery. People see faces and figures in 
the Earth’s satellite. For Europeans there is a man living 
up there, while the Chinese see a rabbit in the full moon 
and the West Africans a crocodile. And some say they do 
not sleep so well when the moon is full. So why go to bed? 
You could go on a full moon walk instead! In the Ladin 
language there is even a word for a night walker, namely 
“Noctivagator”.
That must have been the logic for Thaddäus Moroder, who 
for many years now has been guiding walks for ADLER Spa 
Resort DOLOMITI. So here we are standing outside the 
Furnes cable car middle station, having taken the last gon-
dola up on this warm Thursday in June: This is the start-
ing point for our walk to Alpe Rasciesa. The sun is casting 
its last rays through the trees. We take a narrow board- 
walk across a wide stretch of scree and rocks – we, mea-
ning a group of journalists from Germany and Italy. And 
to complete the picture: Almost all of us have opted for an 
internationally acceptable outfit: training pants, sneakers 
and baseball caps. The influencer from Berlin is dressed 
in black and her boyfriend in a daring mix of orange and 
pink. We also have a writer with us, carrying a turquoise 
metallic backpack.
At the end of the boardwalk, we head uphill on a steep path 
– following a stream determined to be the original babbling 
brook. There is a smell of moss and earth. Somewhere a 
squirrel scurries away. Higher up, where the ground is sto-
nier and the air a little thinner, arnica and rampion grow, 
and anemones greet us in their radiant white. Thaddäus 
knows them all. He has our full attention when he talks  
about old mule tracks, alpine plants and traditional customs. 
But at some point the questions and the stories come to an 
end. Step by step we move further away from civilisation; 
we only hear our own breathing and our footsteps, which 
sound muted on the softer forest floor and cold on the hard 
rock. You even seem to be hearing your own thoughts now 
– and perhaps it’s true that you set off on a hike only to end 

up arriving at yourself. Suddenly the quiet is broken by a 
sound like a double click, which gathers speed – click-click, 
click-click – and then turns into a scraping hiss. Yes, it is a 
capercaillie. Unfortunately we do not see it. 
In places, the grass has now assumed the colour of desert 
sand. It is twenty past eight. Further up, where the sparse 
vegetation gives way to a barren stony plateau and there are 
no more trees to be seen, the German philosopher Fried-
rich Nietzsche comes to mind: He once described this tran-
sitional zone as the threshold between life and death. And 
yet this place is so alive. A hawk circles above our heads, 
and as a gentle gust of wind blows by, the writer spreads her 
arms and exclaims: “A breath of nature.” But her words are 
almost drowned by all the “Ohs” and “Wows” the others 
produce at the sight of the mountains. At this blue hour the 
peaks glow orange, and a few minutes later blood red: 

Eventually we only hear our own  
breathing and our footsteps, which 
sound muted on the rock and meadows
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Step by step we 
move further away 
from civilization

a garden of rocks, pinnacles and peaks. We can see the Sas-
solungo, the Sella Group and the Monte Rosa Group, with 
Alpe di Siusi on the other side. On this evening, even the 
Venediger massif is to be seen in the distance. What a sight! 
It takes your breath away! The only thing missing is the full 
moon. But Thaddäus has the answer: “You’ll see the moon 
a bit later,” he says. In the meantime he suggests we have 
supper in the Rifugio Rasciesa.
The influencer and the writer are completely high, gambol-
ling like spring lambs along the narrow path to the hut, 
which is located on level ground about 200 meters ahead 
of us. As soon as we have taken a seat on the bench at the 
corner table, the landlady arrives with bread and wine, fol-
lowed by the serious food and delicacies that are typical of a 
mountain hut, including goulash, minestrone with sausage, 
and spinach spaetzle with cream and ham. At the next table 
a group of men are celebrating someone’s birthday. A cake 
with candles appears: “Happy birthday to you!” There is no 
escaping the singing. In the meantime darkness reigns out-
side. But there is still no trace of the full moon, and gradual-
ly we begin to ask ourselves whether it is going to appear at 
all or whether it will do justice once again to its reputation 
for being a mystery.
Not that we would get bored without the moon. Thaddäus 
is a one-man show: blue eyes, greying hair, three-day beard, 
Sagittarius, born in 1963, a good year! He could have in-
vented storytelling: he talks about his walks, the Puez-Odle 
Nature Park and the various animals that live up here in the 
mountains. He tells us about the marmot, of the sounds it 
makes and of its dense fur with its thick guard hairs. He 
pauses to look out of the window: “Quick! Everybody out-
side!”  We grab our jackets and go out the door – and stand 
amazed: Behind the mountains, the moon is rising, getting 
bigger and bigger, like a  huge balloon, bathing the night 
landscape in a surreal light. Truly a full moon! It is said 
to have 33,000 craters on the side facing us, but even with  
binoculars they are hard to see. Overwhelmed silence! For 
minutes on end we stare at the Earth’s satellite, which seems 
to us – at an altitude of over 2000 metres – to be shining 
from in front rather than from above.
The landlady hands out glasses of fruit schnapps as a fare-
well drink. On our way back the moon is high in the sky, 
intensifying our perception of light and shadow. Even our 
feet develop a special awareness: We set them down more 
consciously to avoid stumbling. The act of walking has our 
full concentration. Even the communicative influencer re-
mains silent. That is not surprising in view of the vertical 
height and distance covered. By the end of the walk, the 
sports app on my mobile phone will be showing 18.2 kilo-
metres. At some point we pass an old stone building. A cow 
is disturbed in her sleep and suddenly gives a loud moo – at 
which we all jump. 
The path leads downhill through the black of the forest. 
The feeling of walking through a tunnel is intensified by 
the cones of light from our head torches. Further down an 

eagle carved in wood stares at us. It is not far after that, a 
few hundred meters maybe. We descend a steep mountain 
meadow to a few wooden huts. With heavy legs and tired 
eyes we climb into the minibus, which takes us the last bit 
of the way to the ADLER. It is almost half past two in the 
morning. Only Thaddäus still looks somehow chirpy. One 
last look at the sky: The man is laughing, the rabbit, too, 
and so is the crocodile, of course.     tn

At the blue hour the peaks 
glow orange, and a few minutes 
later blood red

Pictures that bring you to 
your knees – when the moon 
finally rises behind the 
mountains, the Influencer 
says: “Simply amazing”

1918

Join Thaddäus 
Moroder for a full 

moon walk. 

Dates for 2019

18. 6. / 16. 7. 

16. 8. / 13. 9.



KISS the COOK
Devising a new menu is an inventive process. 

Sometimes Daniele Gaudiello comes up with his ideas 
in the woods – or at the dentist’s, as the co-chef at 

ADLER Spa Resort DOLOMITI explains

D

“I wanted to create something 
really special – and I did”

Daniele Gaudiello knows what he wants. When he has set 
his mind to something, he pursues his plan with enthusi-
asm, determination and creativity. That was the case in 
2013, when he finally decided to give up his rugby career 
and concentrate on being a cook – luckily for the kitchen 
at ADLER DOLOMITI. Gaudiello‘s southern temperament 
and the down-to-earth attitude of the South Tyrolean chef 
Leonhard Rainer are a perfect match – two characters, two 
generations and a shared commitment: keeping everyone 
in the restaurant happy. “I soon learned that you can only 
be successful in the kitchen if you take a creative view,” says 
Daniele and he continues: “You have to constantly develop 
and keep learning. Cooking is about experimentation.” 
Daniele is his own think tank. He makes an immediate 
note of ideas for new dishes so that he can talk to Leonhard 
later about how to prepare them. “I let myself be guided 
by my feelings; often it is purely fortuitous and happens in 
the strangest situations,” says Daniele. For example, one  
day he was walking through a forest where trees had just 
been felled. “That very special smell inspired me to develop 
an ice cream with the flavour of tree bark.” After various 
experiments, feasibility tests and modifications it was ready: 
ice cream with a taste of winter. It was on the menu for  
a full season. “We served it with a mini chocolate log on a 
sablé to evoke the earth accompanied by a green crumble 
representing the moss.”
Creating a menu or a new dish is a process that starts  
with an idea and involves many weeks of trial and error. 
“I am impatient and want a result,” Daniele admits. Al-
though he is well aware of the fact that every dish has to 
be modified, tasted and optimised over and over again in 
order to be sure of convincing the discerning guest. One 
tasting after another; a tweak here, a tweak there. What’s 
not quite right? What could be better? In the breaks and 
his spare time, he ponders the questions and moves the 
whole process forward – without losing sight of the realities 
of running a restaurant: the raw materials, the logistics of 
preparation and cooking, the times that have to be checked 
to ensure that the buffet is always perfect and hungry guests 
never have to wait too long.

“We once received a sample of South Tyrolean Schüttelbrot, 
that hard, crispy rye bread made with fennel, aniseed and 
coriander. It had such an intensive aroma that I was deter-
mined to make use of it somehow.” He ground the bread 
finely and used the highly aromatic meal to make pasta. 
With the addition of suckling pig ragu, sweet and sour oni-
ons and Graukäse cheese foam, the result was a very special 
starter for the Tyrolean Evening.
Daniele Gaudiello hit on his most inspired idea, however, 
while sitting in his dentist’s chair. He was having casts made 
and was told that the material used was non-toxic food si-
licone. “That’s just what I need!” Hardly had he left the 
dentist’s and the first vegetables were literally taking shape 
in his head. With a variety of fillings, they finally landed 

on the table in frozen form. His “Pomo d’Oro”, for exam-
ple, a moulded frozen tomato mousse, was a big hit in the  
restaurant. It was decorated with a green glaze and edible 
gold and served as a side dish with caprese. 
As a next step, Gaudiello decided to surprise the guests at 
the New Year’s dinner. What he had in mind was a dessert 
that would also be a tribute to the Sanoner family and the  
ADLER – something unusual that could also be served  
quickly. The inspiration was provided by a glass of red wine: 
Why not reproduce the label placed round the neck of the 
bottles of the first Aetos wine from the Tenuta Sanoner  
vineyard in Tuscany? Gaudiello developed the mould, filled 
it with cassis sorbet and berries and stored it at a low tempe-
rature. Shortly before serving he glazed the brilliant dessert 
with cocoa butter and finally added the eagle by hand for 
decoration. “I wanted to create something really special – 
and I did.”
Daniele’s dream is to win a Michelin star. He has a charac-
ter trait that should help, as it did in his rugby days: He has 
the determination needed to race ahead and win.     cd
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Silvia Mittelberger, Minnie Romano and Sara Romanelli 
are three women who share one goal: breaking new ground 
in the multifarious world of cosmetics. As spa managers of 
the three ADLER Resorts in the Dolomites and Tuscany, 
they take on the daily challenge of meeting the needs of all 
our guests. Keeping close tabs on the latest developments in 
the beauty market is a crucial part of their job, and one that 
provided the impulse for the revolution they have brought 
about at our spa centres. Supported and enthusiastically 
encouraged by the Sanoner family, the three managers star-
ted working on a new cosmetic line in 2017. Their objective 
was ambitious: to develop cosmetics that are tailored to the 
guests’ real needs and achieve more evident, long-lasting 
results. 
“We started out by focusing on the desires expressed by our 
guests during their treatment sessions. To be able to address 
each individual requirement, we felt we needed a whole new 
line of body and face cosmetics, with different products de-
signed to suit different skin types,” says the spa manager of 
ADLER DOLOMITI and BALANCE, Silvia Mittelberger. 
After Silvia and her colleagues defined the idea and the 
basic guidelines for development, the project started taking 
shape with the help of pharmacist and homeopathy expert 
Dr. Francesca Ferri. Dr. Ferri is the founder of EffegiLab – 
a company that researches and produces nutriceutics and 
cosmetics. Three core principles formed the project cor-
nerstones: natural ingredients, exceptional properties, no 
additives.
“It took a year’s work,” says Sara Romanelli, the spa ma-
nager at ADLER Lodge ALPE. “Each product was formu-
lated with pinpoint precision and systematically tested by 
the three of us to establish whether any improvements were 
required, and if so, what these should be.” Each main in-
gredient – called titrated extract – was enriched with spe-
cific vitamins and oils: extracted using special procedures 
to preserve their active properties. To develop their new 
line of cosmetics, the three spa managers relied on a tried 
and tested recipe that works well with all cosmetic compo-
sitions: a well-balanced mix of technology, pharmacological 
knowledge and experience. What makes a real difference, 
however, is nature.
The stunning nature that surrounds the ADLER Resorts 
is also the key ingredient of these exclusive cosmetics. The 
beauty elixirs, developed by Effegi Lab specialists, contain 
the specific essence of each territory, transforming it into ac-
tive ingredients and essential oils. A long research, a careful 
and precise work that has harmonized technique, pharma-

S

“Never used before in a cosmetic product,” as Dr. Ferri re-
veals, the thermal water from Bagno Vignoni has properties 
that enhance the effectiveness of other ingredients while 
also nourishing the skin. Mountain spring water has a very 
low dry residue content, which makes it an invaluable in-
gredient for sensitive skin. The products in our innovative 
anti-cellulite line, Thalasso, contain salt, algae, citrus fruits 
and sea water from Sicily, which activates and enhances the 
detoxifying and purifying properties of the products. Dr. 
Ferri and her team focused their research on every single 
element of the territory, harmonizing it with the others ba-
sed on its properties and expected results. 
“The ADLER cosmetic revolution also involved our treat-
ments, which were entirely redesigned to complement the 
new products,” says Minnie Romano. Her spa in Tuscany 
was the first ADLER establishment to introduce the new 
treatments. The experience is now even more focused on 
the guest, who is welcomed with an opening ritual to pro-
mote a state of complete well-being. Tapping into the wis-
dom of the oriental tradition, the ADLER spa professionals 
use a citrus essence to induce a state of relaxation that starts 
in the solar plexus and reaches up to the head, intensify

   One of everything,
   plea se

Our spa managers have combined the requirements
 of modern cosmetics with the needs of their guests. The result: 

the new ADLER Spa Active Cosmetics

“The thermal water of Bagno 
Vignoni was used in a cosmetic pro-
duct for the first time. It has a special 

nourishing effect on the skin”

cology and cosmetics with nature and with the spirit of the 
place. The perfect cocktail from which products for face and 
body with exceptional properties designed for women, men 
and children have been developed. “We have added unripe  
grape stem cells to freeze-dried extracts of Tuscan grapes to 
enhance our anti-ageing cream with the polyphenols from 
the wines produced at the Tenuta Sanoner winery,” Dr.  
Ferri reports. 
The antioxidant phytomelatonin in the Regeneration line 
is extracted from South Tyrolean plants and flowers and 
plays a crucial role in the protection of skin DNA and tissue 
regeneration. The citrus fruit and algae from Sicily, where 
a new ADLER Resort is being built, contain active ingre-
dients that contribute to the effectiveness of body and face 
detox cosmetics. Still, the most cutting-edge ingredient in 
these products is also the simplest of them all – water. 
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Silvia Mittelberger is a fan of the Rege-
neration line. ”I use the aftersun 

lotion to soothe my skin all 
summer long. I love it, it is so 
effective! The skin is moistu-
rised in depth and the hard-
won suntan lasts a long 
time. Despite its rich text-

ure, it is easily absorbed and 
leaves no residues. And the 

scent is so delicate and soothing!“ 
The line also includes sunscreen creams 
in two different sun protection factors: 
SPF 50 for children and high-altitude 
exposure and SPF 25 for all other uses.

Minnie Romano is not ashamed 
of playing favourites: she loves the 
anti-spot mask from the Radiance 
line. ”My colleagues call it the ‘Min-

nie mask‘! It is perfect for my skin 
but suitable for anyone looking for an 

antioxidant product to even out sun spots 
and discoloration.“ Designed to brigh-
ten the skin and protect it against mela-
nin spots and environmental pollution, 
the products from the Radiance line are 
combined with personalised massages 
tailored to the guest’s age and skin type.

Sara Romanelli is partial to 
the Lift line. “We designed 

an exclusive massage to 
go with this special firming 

cream, which combines shiatsu 
moves with connective tissue stimu-

lation to boost the production of en-
dogenous collagen and elastin. As a 
result, the cream penetrates deep into 
the skin, making it extraordinarily 
bright. Our clients are delighted!“

ing the effects of the treatment. Each 
massage ends with a closing ritual that 
accompanies the guest out of the treat-
ment room and prolongs the benefits of 
the treatment. 
The Sense line, specially formulated to 
indulge the sense of smell, includes a 
body milk, a refreshing scented water 
that can also be used on clothes, and 
an essential oil for room diffusers to 
take home and prolong the ADLER  
experience. “This is a special gift to our 
guests who asked us to produce a signa-
ture fragrance with the same soothing 
notes that accompany them throughout 
their stay at the ADLER Resorts.”
With male guests showing increasing 
interest in spa treatments, the ADLER 
spa managers decided to dedicate a spe-
cial range of cosmetics to them, inclu-
ding an after-shave balm, a gel wash and 
an alcohol-free soothing cream, which 
are suitable for all male skin types. The-
re is also a product line for children, 
based on honey and milk proteins, that 
has the same nourishing and repairing 
properties as the hand cream, but is 
more rapidly absorbed. 
“The latest additions include a puri-
fying line for teenage skin that is also 
suitable for adults suffering from acne,” 
says Silvia Mittelberger. The product 
line, called Fresh, includes a mousse 
wash, a tonic, an excellent peel, a cle-
ansing mask, a day cream and a serum 
to be combined with a specific quartz 
treatment that rebalances and evens out 
the skin.
The new products and treatments were 
an immediate success. One of the most 
popular treatments is ADLER Body 
Thalasso, a 75-minute pampering ex-
perience for head-to-toe well-being. The 
opening ritual is followed by a salt and 
Tuscan oil body scrub, algae packs, a 
foot massage carried out with wooden 
sticks and a bath with citrus salts. The 
closing ritual with massages in the bath 
tub and on the lounger completes the 
experience. “Our guests are even more 
pleased with the results than we are,” 
says Sara Romanelli. “After experien-
cing the effects, they choose our skin-
care products for their daily routine 
and never look back.”     cd

Am I setting the right goals? “The first, 
fundamental step lies in finding out what motivates my pa-
tients, what their needs and expectations are,” says Dr Lo 
Monaco. “I like to listen to people; asking them what they 
expect, finding out what they do not like about themselves 
and what improvements they hope to achieve are an essen-
tial part of my job. Learning to look at yourself is the only 
way to avoid the use of aesthetic medicine for its own sake; 
that’s why I encourage my patients to pick up a mirror and 
talk to me about what they see.” 

In what condition is my skin right 
now? The study of one’s reflection is the first step to-
wards self-awareness. Dr Lo Monaco guides her patients 
throughout the process, helping them identify the imper-
fections they wish to correct and the points on which to 
intervene to improve skin brightness and overall appearan-
ce. With the backdrop of green mountains beckoning from 
the window, the journey towards a new skin continues with 
the medical diagnosis, performed using a high-tech device 
that enables an accurate examination of the patient’s face 
and records a precise picture of the situation.

explains the intricate map produced by the device, which 
displays the situation in terms of pore enlargement, mela-
nin distribution, number and depth of wrinkles and the 
estimated skin age at the time of examination. Based on the 
data, a personalised treatment plan is then designed with 
the aim of addressing the structure of the skin as well as its 
outward appearance – an approach that goes beyond the 
logic of immediate results which, however visible, also need 
to last for a long time.

How can long-lasting results be 
achieved? “Just think of the skin as a garden,” 
says Dr Lo Monaco. “If you want your garden to be ver-
dant, lush and full of flowers, first you need to work the 
soil, fertilise it, water the plants … in short, you need to 
take good care of it. Only when the soil is prepped, and 
only then, can we sow the seeds and expect a spectacular  
flower bed to grow.” A first peel, designed to exfoliate 
and boost cell renewal, is followed by personalised treat-
ments that target deep skin tissue to renew and reoxyge-
nate them. “Face lifts and injections are just the icing on 
the cake,” says Dr Lo Monaco. “A bright, elastic and firm 
skin requires a lot of awareness and care. A balanced 
diet, healthy lifestyle and good sleep quality are essential. 
Persistence is also fundamental: the skincare routine we 
prescribe also needs to be maintained at home. This is 
the only way to achieve truly satisfactory results and con-
siderably reduce the skin’s biological age.”     cd

                                 Under  t he    

    Sk in
A balanced lifestyle and a good skincare routine 
are essential for maintaining your skin’s smooth 
and youthful appearance. If you want to go 
the extra mile, minimally invasive treatments 
are the next step to a glowing complexion. MD 
Rossana Lo Monaco, plastic and reconstructive 
surgeon at the ADLER BALANCE medical 
centre, reveals the right approach to choosing 
a treatment and the philosophy behind her 
exceptional success with lasers and fillers

What is necessary and what is use-
ful? “For actual cell renewal to be achieved, it is essential 
to normalise the existing skin condition first, and then to 
tailor a personalised approach,” says Dr Lo Monaco. She 

MD Rossana Lo Monaco, specialist in plastic and reconstructive 
surgery, laser therapy, aesthetic medicine, naturopathy
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INBETWEEN WORLDS

26
Falling into a trance during a massage, bathing in the 

woods or learning to breathe: In our ADLER Spas three
 journalists got lost – and discovered themselves



A

At 10.30 in the morning we leave from the ADLER 
DOLOMITI. My full immersion in the 

woods is about to start. The Japanese 
call it Shinrin Yoku. All I know is 

that I will be learning to feel the 
trees. As I make my way into 

the forest, voices and noises 
give way to the gentle rust-
ling of the wind-shaken lea-
ves, the crunch of my steps 
on the gravel path, the mer-
ry chirping of birds. I brea-

the in deeply, opening my 
sensory windows to let in all 

the colours, scents and details. 
Hues multiply under the sunlight; 

the twigs feel like an unexpected caress 
on my skin. We take our first break in a shady 

clearing. “Let’s try to get back to the origins and restore 
our ancestral contact with nature,” says Annemarie Sano-
ner. She is the guide leading us through this extraordinary 
experience that can boost the immune system, reduce stress 
and promote health in a matter of two hours. I focus on 
my breath, on the gentle breeze brushing against my face, 
on the scent of Alpine softwood. I LET MY SENSA-
TIONS TAKE OVER MY MIND. When I open 
my eyes again, I touch the leaves, needles and bark with 
my bare hands and feet, trying to soak in their fragrance. I 
approach a tree, embrace it, breathe it, I smell its bark and 
touch it. I am protected, I am grateful. With a clap of her 
hands, Annemarie takes me back to the here and now. I feel 
recharged, regenerated, and certain that those windows in 
my souls will never close again.     cd

 I must have 
had a massage 

hundreds of times. 
It always triggered one of 

two very different reactions: Either I fell asleep – or I was 
suddenly wide awake. But the silver quartzite primordial 
stone massage at the ADLER Lodge ALPE was a 
completely different story. I will not go into the details, 
because this is something everyone should experience 
for themselves. Let me just say: This fantastic treatment –  
maybe the best I have ever had in a spa – sent me into 
A KIND OF TRANCE, INTO A STATE 
SOMEWHERE BETWEEN WAKEFUL- 
NESS AND SLEEP. And perhaps it is no ex- 
aggeration to say that this treatment is the most won-
derful drug in the world. Special powers are ascribed to  
South Tyrolean quartzite. After oiling, Matteo Pasquali 
massaged my body in a slow rhythm and then placed the 
stones on my feet and back. I could feel their energy and 
that of the masseur and was deeply relaxed and even a  
bit high perhaps. And as is always the case with the beauti-
ful things in life: You want more!     tn

SHINRIN 
YOKU

ADLER WATER 
SENSATION

AYURVEDA 
MASTER 

TREATMENT

SILVER QUARZITE 
MASSAGE

“Would you like to learn how to breathe?” My journey into 
the world of Ayurveda starts with a five-minute introduc-
tion to learn how to feel my own breath. I place my hands 
on my stomach, chest and throat and feel the vibration as 
I utter the OM. I am not alone in my pursuit. I venture 
into this exploration under the guidance of Dr. Narenda 
Babu from Bangalore, who welcomes me with a smile and 
encourages me to talk. We start off with a few questions. 
At first, it feels a bit like a medical appointment, with the 
doctor compiling the patient’s medical history. As we move 
on, however, we seem to move far away in time and space, 
towards the origins of an ancient practice. My wrist, iris, 
nails and tongue tell the ayurvedic doctor of the ADLER  
THERMAE that fire and air prevail in me over water, 
earth and ether. “These five elements need to be in balance 
for us to feel well,” he says. “Oil can help achieve that balan-
ce.” So, all I need is olive oil: a teaspoon on awakening and 

two drops once a week into each nostril, from whe-
re it reaches the head to nourish the five 

senses. I feel enveloped in oil from 
the top of my head to the tip of 

my toes. During the treatment, 
I start perceiving my body as 
a set of gears that slowly start 
working together again, just 
like a well-oiled machine.  
I THOUGHT I WAS 
GOING TO GET A 

MASSAGE. WHAT  
I AM GETTING IS 

KNOWLEDGE. What I 
thought would be a consultation 

turns out to be a sensory journey that 
reaches deep inside me, involving my lungs 

and brain and leaving me suffused with nature and inspira-
tion. In the relaxation I lose the sense of time, 75 minutes 
are already over. I expected the usual sense of post-treat-
ment well-being, but what accompanies me on the way out is 
something different – the distinct awareness of having lived 
a special experience and to have learnt a whole new level of 
care for my body and mind.     cd

M W I

My body floats 
gently in the thermal 
water heated to 36 degrees, 
while the therapist’s hands work their magic with stretching 
and rotating movements. I can feel my body tissue finally 
release all tensions. I feel pampered, cocooned. Thoughts 
seem to be banished to a far corner of the mind. The only 
word I can think of is: sensation. This treatment is called 
Water Sensation – and the name says it all. By combining 
elements of shiatsu, HAKI flow and craniosacral therapy, 
the ADLER THERMAE team has developed a uni-
que treatment aimed at promoting complete relaxation. It 
all happens in the Watsu pool, which is located in a seclu-
ded place and bathed in light, silence and pleasant aromas. 
For 50 minutes I breathe in deeply, wishing to let go com-
pletely and yet enjoy every second of it at the same time.
What’s going on? It’s hard to explain. Something like water 
ballet meets yoga. As my shoulders, neck, head, spine and 
pelvis are gently rotated, localised pain and joint blocks 
magically disappear. A FLOW SLOWLY BUILDS 
UP THAT CALMS MY MIND AND SPI-
RIT. Emotional knots come undone and questions start 
surfacing in my head that I had never asked myself before. 
This treatment, performed in a quiet, private environment, 
reaches deep within and releases the emotions, allowing 
them to emerge. These therapists know how to inspire trust 
and a sense of security. In their hands, letting go is not an 
option. It is the goal.     al
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Summer Special
(23.06. - 28.07.2019)

Enjoy a few days of relaxation with:

• a voucher worth 50 € per person for 
a weekend, 75 € for a short stay or 
midweek and 100 € for a week 

• a spa treatment of your choice  
(ADLER Harmony, ADLER Raspberry 
Ritual, ADLER light feet)

Friends Special
(19.05. - 05.06. and 
03.11. - 04. 2.2019)

Book a short stay of 4 nights (from 
Sunday to Thursday) and pay only the 
weekend-rate (3 nights)

Opening offer
(27.06. - 27.10.2019)

To mark the opening of the ADLER 
Lodge RITTEN, be gifted 10 % on 
your room price and 15 % on your 
spa treatments (min. 3 nights). Invest 
300 ADLER Friends points for a week 
or 250 points for midweek, short  
stay and weekend

 350
 points
  p.p.

150
 points

 p.p.

 from

250
points
 p.p.

Spring-offer 
(16.05. - 30.05.2019)

Explore the spring on the Alpe di Siusi 
and enjoy the stillness with our 
special ADLER Friends 
offer including one of the 
following treatments:

• Honey back treatment 
• ADLER Exclusive body treatment
• ADLER facial treatment of  

your choise

Autumn offer 
(03.11. - 05.12.2019)

Spend 4 enchanting days paying only 
for 3! With only 360 ADLER Friends 
points per person, you can enjoy a 
short stay (4 nights) at the weekend (3 
nights) price. As a little present you will 
enjoy an ADLER milk and honey shower 
cream

 360
 points

 p.p.

 360
 points

 p.p.

 140
  points

  p.p.

  200
  points

   per childRewarding your loyalty 
with attractive spa specials and tempting bonuses for you 
as our guest. For every holiday you spend at one of our 
five ADLER Spa Resorts & Lodges and for every successful 
recommendation you make, you will receive valuable points 
on your ADLER FRIENDS CARD to collect and convert into 
pure pleasures. Anytime, anywhere; in the Dolomites, on 
Alpe di Siusi, on Renon, in Tuscany 
             – the choice is yours!

A VOUCHER for  
best friends ever!

If you have collected more 
than 100 ADLER Friends bonus 
points, you have the possibility  
to use part of your points on a 
personal pay-back voucher. To 

print your voucher 
please visit:

adler-friends.com

Furthermore, we give you an ADLER 
body beauty kit as a present. For this 
offer you need 360 ADLER Friends 
points per person

Happy Family
(10. - 28.02., 10. - 28.03.  
and 03.11. - 20.12.2019)

Free stay for children from 4 to  
14 years for bookings from Sunday  
to Thursday or to Friday. For this  
offer you need 200 ADLER Friends 
points per child.

Offer valid for children sharing a room  
with two adults paying two full rates

ADLER Friends NO-STRESS
(07.02. - 31.12.2019)

Unplug and unwind from the daily stress 
with this special programme:

• 1 Anti-stress Water Massage (50 min.)
• 1 ADLER Revive Ritual  (75 min.)
• 1 HAKI treatment (50 min.)
• 1 Health check with PPG Stress Check

Offer valid with 140 ADLER points for  
    € 342 instead of € 428

ADLER FRIENDS

ADLER Lodge RITTEN

ADLER DOLOMITI  &  ADLER BALANCE

ADLER Lodge ALPE      ADLER THERMAE
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 On Tour 
                 with GIULIO

Biblical landscapes, bubbling volcanic 
springs and a break with pecorino cheese – 
a bike ride through the Tuscan Val d‘Orcia

33



T
The sky above the hills of Castiglione d’Orcia is an azure 
shade of blue. lt is a sunny September morning and a gentle 
breeze is blowing. At 9 o’clock on the dot, our group of 
guests is standing in front of ADLER THERMAE in sports 
attire when a man with muscular legs and a winning smile 
joins us: Giulio de Angelis, our cycling guide for the day. 
“Who wants a mountain bike,” he asks, “who likes to take 
it easy and would prefer an e-bike?” Then we get some tech-
nical instructions – on how to use the gears on the e-bikes 
with the power modes Eco, Tour, Sport and Turbo and how 
the brakes work. “This is going to be a great giro,” says a 
cheerful Giulio. We nod and smile back at him. “Andi- 
amo!”, he calls and off we go. The downhill stretch to Stra-
da Regionale 2 briefly strengthens the breeze, and a few 
hundred metres further on we come to Strada Provinciale 
53. Then we turn right through the puddles and mud and 
set off across the fields. Our destination is the city of Pienza, 
about ten kilometres away.
Behind the fences by the wayside grow broom, silver thist-
le and various shrubs. We pass fields of corn. A farmer 
is out with his dogs. He waves to us, and we wave back. 
Pienza, occupying a majestic hill-top location, comes into 
view. We pass another farm, with goats, pigs and a black 
donkey, and are back on the SP 53. The road is becoming 
steeper. As Giulio had warned, Tuscany is not as flat as you 

might think. The good news: These excursions are never 
boring. Five times a week ADLER THERMAE offers cyc-
ling tours with experienced guides. It is Mauro Pieri, who 
has been organising the cycling programme for the resort 
since 2004. The Tuscan, whose grandfather was a professio-
nal cyclist, gestures vigorously with his hands in support of 
the long sentences he produces – for example, when talking  
about the “Gran Fondo del Brunello”, an amateur race over 
52 kilometres from Montalcino, which he has been organi-
sing for 28 years. At some point he had noticed that “nobo-
dy in Tuscany offers cycling tours for tourists”.
“And yet Val d’Orcia is the perfect place,” says Mauro and 
he adds, “just think of the panoramas of this ancient cul-
tural landscape – endless chains of hills, fields and mea-
dows alternating with woods, vineyards and olive groves.” 
Cypress avenues form a frame around lonely manor houses, 
with proud, picturesque towns with old walls and a wealth 
of history in between. Located in the southern part of the 
province of Siena, the valley with the famous wine growing 
centres of Montepulciano and Montalcino is a UNESCO 
World Heritage Site. And at its centre, near the ancient Ro-
man road Via Cassia and pilgrim’s route Via Francigena, 
lies Pienza, the ideal Renaissance city.
The hobby cyclist Erich has chosen the mountain bike. He 
pedals smoothly and effortlessly and has enough wind to 

talk about cycling tours in the Alps at the same time and 
discuss details of altitude and drag. Gudrun and Moni have 
set their e-bikes to Sport. Everything is going smoothly for 
them, too. We take a short break at the end of the climb, 
where a hot sulphur spring bubbles up by the roadside – a 
reminder of volcanoes that once were active here.
We let our eyes roam over the landscape: It is as if someone 
has thrown a huge patchwork quilt over the hills. In bet-
ween, there is a long depression. Giulio tells us it is Terra- 
pille, where some scenes were shot for “Gladiator”. It is the-
re that Maximus Decimus Meridius, played in the film by 
Russell Crowe, takes his final walk through the wheat fields 
(see page 36 ff). That puts us in the mood to see the “Ro-
man soap opera” once again. But first we continue the steep 
climb, before turning left at Giulio’s command. Next stop: 
Pieve di Corsignano, an impressive Romanesque church 
surrounded by mighty oaks. 
It is here that Aeneas Silvius Piccolomini was baptised on 
18th October 1405. The later humanist, scholar, writer and 
bon vivant, admirer of Boccaccio and lover of Latin clas-
sics, was elected Pope and took the name Pius II in 1458. As 
God’s representative on earth, he sent the Florentine archi-
tect Bernardo Rossellino to his native village of Corsignano 
 – and gave it a new name: Pienza, the city of Pius – the 
first such example of humanistic Renaissance architecture. 
Rossellino gave Pienza its Piazza Comunale, a new town 
square surrounded by four main buildings: the Cathedral, 
the Town Hall (Palazzo Pubblico) and the Palazzi Vescovile 
and Piccolomini. A travertine fountain emphasises the deli-
berate asymmetry of the square.
Our group continues along the city wall, then through a 
gate and past streets named after kisses, love and happiness. 
We stop on the Via della Fortuna and admire the view all 
the way to the distant horizon. It is wide open country, with 
a delicate haze as a filter over the contours of the hills. In 
the long streaks of cloud in the sky, Gudrun can make out 
the logo of the ADLER, the eagle. “That’s exactly how I feel 
at this moment – free as a bird,” she says.
A little later we are standing in the Piazza Comunale. Luxu-
riant garlands of laurel, apples, lemons, oranges and pome- 
granates sway in the breeze above the streets and alleyways. 
To help us keep body and soul together, Giulio organises 
some Pecorino, the sheep’s cheese for which Pienza is so 
famous. You cannot imagine a more splendid setting for a 
snack. This is another location where cinema history was 
made: On the square and in the palazzi, Franco Zeffirelli 
filmed Shakespeare’s “Romeo and Juliet”. A three-part se-
ries on the Medici was also produced in Pienza for German 
television. “Incredible!” Stephan exclaims: “It’s like a time 
warp covering several centuries.”
We set off again, heading east – through a city gate and past 
a park with tall pine trees. In the distance we can see the 
silhouettes of San Quirico d’Orcia and Montalcino. Shortly 
afterwards we turn off into the woods and follow the trail 
cross-country, past bushes and trees. Olive trees and holm 

oaks line the path, winter jasmine and hedera hibernica, 
better known as Irish ivy. At the edge of the woods we turn 
off onto Strada Provinciale 146 di Chianciano – and gather 
speed on the downhill stretch to a gravel road.
It leads to the Cappella di Vitaleta, which was built by the 
artist Andrea della Robbia in 1540. A bright white building 
standing in a group of trees on a bare hill, the chapel always 
triggers the same reaction: a photo! This church was already 
“instagrammable” centuries before the term was invented. 
To visit places like this you nearly always have to go on foot 
or by bike. Travelling under your own steam, you sooner or 
later feel at one with fields on which rape and sunflowers 
grow and the wheat ripens in summer – and with hills that 
shimmer mustard and caramel brown in autumn and are a 
radiant green in winter. And always visible in the distance: 
a big tree standing all alone.
Tour planner Mauro Pieri has a little story to tell in connec-
tion with this spot. A Brazilian couple on their honeymoon 
had previously been in Rome and Florence and were ma-
king their last stop in Val d’Orcia before returning home. 
They joined Mauro on one of his cycle tours, and in front 
of the tree the man said, “This is the most romantic place 
in the world. Please take a photo while I kiss my wife.” The 
sight of the newlyweds was so full of passion that Mauro 
took the photograph with his eyes closed.
Our enchanted group members all reach for their cameras 
and mobile phones one last time before returning to the 
resort. Surely, everyone wants to capture this moment with 
their own picture as a souvenir. And all their eyes remain 
very much open!     gw

As far as Pienza (left) goes one of 
the biking tours that Mauro Pieri and 
Giulio de Angelis (below left and 
right) put together for the guests of 
the ADLER

Instagrammable since centuries: the 
Cappella di Vitaleta of 1540 
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Lights, camera, action!
They have made history and are closely connected with the ADLER 
Resorts: »Dance of the Vampires«, »Gladiator« und »Nostalghia«. 
In Hollywood's footsteps through the Dolomites and Tuscany

January 1966. The Hotel ADLER in Ortisei is invaded by 
a crowd of filmmakers and actors. But the surprise visi-
tors are looking for more than food and lodging: For their  
horror drama “Dance of the Vampires” they need winter 
landscapes with lots of snow, and Val Gardena has plenty of 
the white stuff. Andreas Sanoner, ten years old at the time, 
curiously observes the strange troupe populating the paren-
tal hotel. Dressing tables have been set up in the reading 
room and often a “very nice and beautiful young woman” 
can be seen sitting there: Sharon Tate. Elly Sanoner has to 
appease regular guests complaining about a young man in 
the dining room who lacks table manners: Roman Polański 
has the habit of drawing the knife between his lips “like a 
pirate”.
On the Alpe di Siusi, the crew searching for suitable loca-
tions for the shooting turns the Hotel Mezdí into a film set. 
This is where Alfred carries the professor across the terra-
ce and describes the landscape. The surrounding woods, 
where the movie shows wolves hunting horse-drawn sleighs, 
provide the setting for the famous scene where Count Kro-
lock’s servant sledges through the snow in a coffin; during 
one of the many retakes for the scene, one of the extras 
from Val Gardena breaks a leg.

In 2014 the ADLER Lodge ALPE was built on the site of  
the former Hotel Mezdì. The track from the top station of 
the cable car to the hotel formed the backdrop for the film’s 
macabre happy end: Sarah is fleeing with the professor and 
Alfred in a horse-drawn sleigh – and bites Alfred in the 
neck in front of a moonlit Sassolungo, the landmark of  
Val Gardena. Thirty years later, costumes, scenery and 
props from the shooting are still stored in the attic of the 
ADLER. Edgar Moroder from Ortisei, who was born in 
1941, looks back.

Mr Moroder, to what extent were you involved in the 
shooting in 1966? Without the help of the locals, the crew 
would have been helpless on the Alpe di Suisi, especially in 
winter. They also had serious language problems. I spoke 
English, and it was my job to help Roman Polański and his 
assistant director with organisational matters. 

What was your impression of the director? In private 
he was very pleasant, but at work he was often tense and 
impatient. And he could get angry. When I told him that 
he had filmed Sassolungo and Sasso Piatto the wrong way 
round, he yelled: “Shut up! No one cares about that in  
London or Los Angeles!”

Is it true that it was in the ADLER that Polański fell in 
love with his later wife Sharon Tate? They even got en-
gaged in Ortisei. But sometimes he wasn’t nice to her at all, 
and she often seemed sad. And yet she was the princess of 
the shoot! Very pretty and not a bit arrogant. To cheer her 
up, I once invited her to dinner in Selva – after borrowing 
25,000 lire from my mother! 

What do you think of “Dance of the Vampires”? For 
me, it is a very important film. Few people in Val Gardena 
still remember it; Polański’s later work “The Pianist” tends 
to be better known. But at the time the filming was an  
amazing event for the valley, and the beautiful countryside 
really looked good.

DANCE OF THE VAMPIRES (1966)
Director: Roman Polański Starring: Jack MacGowran 
(Professor Abronsius); Roman Polański (left, Alfred); 
Sharon Tate (Sarah Shagal)

PLOT : Professor Abronsius and his assistant 
Alfred are doing research on vampirism in 
the Southern Carpathians. Following the dis- 
appearance of the landlord of their inn and 
his daughter Sarah, they arrive at the castle of 
Count Krolock, Prince of the Vampires. At 
the Ball of the Undead, Abronsius and Alfred 
manage to escape with Sarah, although in the 
meantime she has become a vampire herself.

DANCE OF THE VAMPIRES
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“The English Patient”, “The Twilight Saga” and “Romeo 
and Juliet” are on the long list of cinema classics filmed 
in Tuscany. For “Gladiator”, two scenes were shot in the 
vicinity of ADLER THERMAE. The locations were on the 
Poggio Manzuoli farm in San Quirico d’Orcia, 7 kilometres 
from Bagno Vignoni. Commodus’ henchmen plan to kill 

Maximus’ family and are shown riding up the avenue of cy-
press trees leading to the farmhouse. Not far from there is a 
beautiful spot called Terrapille. Dying, Maximus sees him-
self walking home there through a field of rippling wheat. 
The film critics spoke of a “Roman soap opera”, sentimen-
tal and at the same time barbarically brutal. With revenues 
totalling USD 450 million and five Oscars to its credit,  
“Gladiator” was one of the most successful films of the year. 
For Eva Borborini, owner of Poggio Manzuoli, the film’s 
success had unforeseen consequences.

Mrs Borborini, what made your farm so attractive as 
a film set? From the house you have a 360-degree view over 
Val d’Orcia as far as Pienza and Montalcino. But the decisi-
ve factor was probably the avenue of cypresses.

How much filming was done on the farm? They spent 
over two and a half days shooting two key scenes: the one in 
which the house is set on fire and the famous scene with the 
horsemen in the avenue. In the film, it only lasts 15 seconds, 
but it took them a whole day to complete the shooting. At 
some point, the boy playing Maximus’ son got tired and 
didn’t feel like acting anymore. That was Giorgio Cantarini. 
He also had a role in Roberto Benigni’s “Life is Beautiful”. 

Were the film crews well behaved? They didn’t crush 
a blade of grass and left everything spotlessly clean. They 
even had their own chemical toilets with them. Great peop- 
le, really! The director was always very nice and polite. 
When I mentioned to him that I was thinking of doing 
some renovation work, he advised me not to: “Signora, the 
house is so authentic; leave it as it is.”

Did you host Russell Crowe, the leading actor? Unfor-
tunately, no! Both the scene in which Maximus is looking 
at the burning house from a distance and the final scene in 
the wheat field were filmed with a double.

Your farmhouse is now world-famous. The trees are 
even called “gladiators”. For almost 20 years now, people 
have been coming to take photographs of our house. If I’d 
known that at the time, maybe I wouldn’t have agreed. One 
day a woman came with a tablecloth, which she spread out 
on our table so she could eat. I enjoy telling people about 
the shooting for the film, but a little more politeness would 
be nice sometimes.

You could turn this fame into financial gain. Our farm-
house would definitely make a charming country residence. 
But I don’t want my five children to get into a quarrel. One 
of my sons has just returned home after studying history 
and philosophy. He is now working at ADLER THERMAE. 
He feels like a member of a big family there. 

PLOT: Maximus is a successful general and 
faithful follower of the Roman Emperor  
Marcus Aurelius, who makes him his successor. 
Maximus is to restore the republic in Rome. 
Marcus Aurelius’ son Commodus responds by 
suffocating his father and ordering the murder of 
Maximus. But Maximus manages to escape and 
flee. In retribution, Commodus has Maximus’ 
wife and son killed. Maximus returns to the 
Colosseum in Rome as a gladiator, becomes 
a folk hero and kills Commodus in a duel. 
But he is seriously wounded and also dies.

GLADIATOR

GLADIATOR (2000)
Director: Ridley Scott Starring: Russell Crowe (Maximus); 
Joaquin Phoenix (Commodus); Connie Nielsen (Lucilla); 
Oliver Reed (Proximo); Richard Harris (Mark Aurel)

The Russian filmmaker Andrei Tarkovsky was already fa-
mous when he travelled through Tuscany with his friend 
Tonino Guerra in the early 1980s. In 1962 Tarkovsky won a 
Golden Lion in Venice with “Solaris”. In the meantime he 
had had several heart attacks, left the Soviet Union and was 
applying for asylum in Italy. Guerra accompanied the film-
maker to Bagno Vignoni and the volcanic spring. Standing 
in front of the steaming Vasca, the thermal pool, Tarkovsky 
decided to make it the focus of his next film. 
“Nostalghia” plays extensively with what Elly Sanoner calls 
the “mystical aura” of Bagno Vignoni. In the German week-
ly “Die Zeit”, Ulrich Greiner wrote: “One of the most won-
derful, one of the most enigmatic films I have ever seen. 
Like a dream you dream over and over again.” Nicoletta 
Innocenti, who works as a location scout in Val d’Orcia 
and founded a women’s cooperative for cultural tourism in 
1987, accompanied the Russian director during the shoo-
ting for the film.

Mrs Innocenti, what impression did Andrei Tarkovs-
ky make on you? He was a handsome, dark and charming 
man. Very quiet. I always saw him with a notepad. He was 
very meticulous; every scene had to be shot several times. 

That sounds like a long drawn-out process? We spent 
about a week in Bagno Vignoni. There were two or three 
other locations in the direction of Rieti, but most of the 
scenes were shot in or by the Vasca.

Were any locals involved? No. Bagno Vignoni was practi-
cally uninhabited at the time. There were only two seasonal 
hotels, which closed in winter. The region had been econo-
mically isolated since the 1950s. Today some people there 
make a living out of tourism, wine and olive oil, but that is 
a recent development. 

Was there anything special about the experience for 
you? I always had a camera with me, but I didn’t dare to 
take any photos on the set. On his departure Tarkovsky 
said, “The camera makes you more aware of life and the 
world because you can concentrate on specific elements” – 
unlike our normal view, where we only see the whole and 
miss out on the subtleties. 

Tarkovsky also said his films were “not intended to 
communicate any clearly narratable content”. That 
does not make things any easier for the audience.
Other films are doubtless more successful in commercial 
terms. For me “Nostalghia” is more beautiful and more pro-
found than most of what is usually shown in the cinemas. 
Tarkovsky's way of looking at things gave me a completely 
new connection to my environment.     gw

PLOT: Andrei Gorchakov, a russian author, 
travels to Italy to write the biography of the 
composer Pavel Sosnovski. He used to live in 
Italy but returned to Russia out of longing for 
his home country. Gorchakov despairs of his 
task. But in Bagno Vignoni he meets the eccen-
tric Domenico, who says that Gorchakov could 
save the world by crossing the thermal pool of 
this medieval village, holding a burning candle.

NOSTALGHIA

NOSTALGHIA (1983)
Director: Andrei Arsenjewitsch 
Tarkovskij Starring: Oleg Jankow-
ski (Andrei Gortschakow); Erland 
Josephson (Domenico); Domiziana 
Giordano (Eugenia)
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The ADLER Spa Resorts & Lodges are a fountain of unique experiences.  
Indoor and outdoor. From yoga in the woods to unwinding in one of our  

extraordinary spas. Be inspired adler-resorts.com

       Pamper yourself 
   16. 5. – 05. 12. 2019

Explore the unique natural landscape of 
the Alpe di Siusi at a special price. Lay back 
with an ADLER Relax tea and enjoy two massages and an ADLER Relax oil

ADLER Taste Marathon
09. 04. 2019

 A challenge for ambitious  
                 walkers: 42 km in unspoilt  

 nature with one of a kind- 
 views and regenerating

       stops along the way

     ADLER THERMAE

ADLER DOLOMITI
Hiking in spring

16. 05. – 15. 06. 2019

Our vast program of guided hiking tours  
in the sunny mountains includes a lift ticket for free

ADLER DOLOMITI
Ski + Sun Special

15. 03. – 05. 04. 2020

Mountain sunshine on your 
face, all peaks covered in 
snow: Adults enjoy a 50 % 
reduction on multi day ski 
passes. Minimum stay: 3 days

FUN IN 
THE SUN

Events in the regions

Tastings and events to 
discover the wine DOC Orcia 

ALPE DI SIUSI
Half marathon 

(07. 07. 2019)

8

12

ORTISEI / VAL GARDENA
Unika – Art exhibition

(29. 08. - 01. 09. 2019)

Sculpturing and wood- 
carving exhibition

ORTISEI /VAL GARDENA
Christmas Village

(01.12. 2019 - 06. 01. 2020)

Gifts and local delicacies in
a rustic ambience

2019/20

DOLOMITES / VAL GARDENA
FIS Ski World Cup 
(13. + 14. 12. 2019)

Ski champions competing in two  
breathtaking races on the Saslong

ADLER Lodge ALPE

SAN QUIRICO D‘ORCIA / TUSCANY
Orcia Wine Festival 
(25. 04. - 28. 04. 2019)

6/7
DOLOMITES / VAL GARDENA 

Hero Dolomites
(15. 06. 2019)

The world’s toughest  
mountain bike marathon  

10
MONTALCINO / TUSCANY

Granfondo del Brunello 
(13. 10. 2019)

30th edition of the MTB race between 
the vineyards of Brunello wine

Exciting alpine race on  
Europe’s largest high plateau

ADLER Activity

4

Gravel Bike Week
31. 03. – 05. 04. 2019

Discover the famous white streets of Tuscany on the innovative 
Gravel Bike together with former cyclist-pro Beppe Guerini
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ADLER THERMAE

ADLER BALANCE
        ADLER MED Live Active
                              03. 02. – 30. 06. 2019

Reproduce the natural processes that lead to cell repair and regeneration –  
while increasing mental clarity and sleep quality. Your package includes  

1 bioelectrical check-up, 1 analysis of the autonomous  
nervous system and 6 NanoVi treatments.  

Minimum stay 3 nights 

Swing stick Unifitsportscheck.com

AETOS Brandy  Single Oak
adler-shop.com

Teapot Collar

stelton.com

Sunglasses »Jason«
tomford.com

Ski helmet U
vex hlmt 500 viso

r

uvex-sports.c
om

ADLER Lodge ALPE
Love Time

16. 05. – 05. 12. 2019

A carriage ride or a cosy gift, a couple 
massage in the privacy of your room, 

sparkling wine and fresh fruits – indulge 
in a romantic experience 

Signature pralines
ADLER Lodge ALPE

ADLER BALANCE
Yoga Short Stay Special
03. 11. – 04. 12. 2019 

Treat yourself to 4 days of relaxation and  
well-being and pamper body and mind with  
our special yoga program. Our gift:  
a 70 € voucher valid on SPA treatments
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About a hundred years ago it was 
almost extinct in Europe. Meanwhile 
the wolf is a protected species and 
is gradually making a comeback. 
As do people’s fears, fed largely by 
fairy tales

A
A coat of brownish-grey with a black tip to its tail. A dark 
head with lighter and whitish parts at the side of the mouth 
and on the throat. A long muzzle, powerful fangs and slan-
ting eyes providing a 250 degree field of vision. With it’s 
triangular ears, a wolf can hear frequencies of up to 40 kilo-
hertz – twice as acute as humans. It can smell other wolves 
and their prey at a distance of up to two kilometres. And 
when it howls, it is not singing to the moon, but communi-
cating with other wolves.
Canis lupus, the wolf, is a fascinating animal. Wolves live 
mainly in forests, but are also at home in cold steppes and 
semi-deserts. They are enormously adaptable creatures. 
That also applies to their meal plan: they especially feed on 
wild hoofed animals such as deer or wild boar. But they are 
not averse to small mammals such as mice and hares, and 
birds, or even fruit and grass. And always these strategic 
hunters, who have no natural enemies themselves, main-
tain an aura of freedom and independence. 
Before homo sapiens came along, the wolf was the most 
common land mammal. Humans first worshipped it as a su-
pernatural being. In just about all prehistoric civilisations, 
the wolf was admired and given iconic status. In Germanic 
and Nordic mythology, for example, Odin, the god of war, 
is accompanied not only by two ravens but also by the wol-
ves Geri and Freki. 
With the dawning of the modern period, the human view 
of wolves changed. They were seen as competitors for living 
space and hunting territory. Arable and pasture farming 
deprived them of their retreats. It was also an era of wars, 
crises and epidemics – breeding ground for superstition and 
fear. So wolves were soon associated with dark powers and 

sorcery. In an 18th century German lexicon, the wolf is de-
scribed as “voracious, cruel and cunning” and the “most 
shameful of God’s creatures”, which “attacks people, rips 
them apart and devours them”.
A baseless smear campaign! As a shy and retiring animal, 
the wolf avoids humans, who in any case do not fit into its 
pattern of prey at all. But the hunt was relentless. In 1846 
Archduke Franz Karl of Austria shot the last wolf living in 
the Wienerwald. By then the species was already extinct in 
Britain, Denmark, Japan and much of America. In Germa-
ny the last free-ranging wolf was killed in 1904. The only 
wolf left after that was the big bad wolf playing various roles 
as the fairy tale villain including the nightmare of Little 
Red Riding Hood: a sneaky, gluttonous and foolish coun-
terpart to the sly fox and good-natured bear.
More recently the wolf has been in the headlines again. 
Thanks to extensive conservation measures introduced in 
recent decades, wolves have stepped out of the fairy tales 
and children‘s books to make a real-life comeback. There 
are now 15,000 of them living in Europe, most of them 
in the Balkans, Eastern Europe, the Baltic States and the 
former Soviet republics. The Apennine wolf, Canis lupus 
italicus, which was given protected status in 1976, is also 
increasing in numbers. Seven hundred specimens are now 
living in Tuscany alone, and from there they have migrated 
to Switzerland, France and the Pyrenees. In the Alps, the 
wolf population is estimated at 300.
According to Luigi Spagnolli, Executive Director of the 
Hunting and Fishing Department of the Autonomous Pro-
vince of Bolzano/South Tyrol, “two to three packs, i.e. fami-
lies with parents and cubs”, are currently living in the 

       On Silent 

                  PAWS

Once it was venerated as a divine 
being. Then it was almost extermin-
ated. Now it is back: the wolf

Canis lupus 
is extremely 

adaptable, 
shy and 

intelligent. 
The wolf is 

however 
rarely seen
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Dolomites. To them must be added young wolves from 
neighbouring regions such as Veneto, Trentino, Friuli or 
Lombardy and also Switzerland, which sometimes roam the 
mountains in search of a territory of their own. Spagnolli 
says that makes it difficult to specify a precise number, but 
the signs are that the wolf population is growing: “Nature 
does as she thinks fit; she takes no account of us.”
“All of Europe,“ says Dr. Federico Morimando, “is current-
ly experiencing what is known as rewilding.” Morimando 
is one of the leading researchers on wildlife and nature in 
Italy and a specialist in wolves. He calculates that the wild-
life population in Europe has increased by six percent over 
the past 40 years. It is now assumed that there are 17,000 
bears and 9,000 lynxes, while wild boars have increased by 
as much as 400 percent since 2000. 
Reactions to this development vary. Nature lovers are de-
lighted. For them, Canis lupus symbolises the wilderness, 
and the return of the wolf shows that nature is in good 

shape. Animal welfare activists also value their social cha-
racteristics. Wolves live mostly in family groups. The packs 
consist of six to ten animals, usually the two parents and 
their offspring of the last few years. Wolves share their prey 
and show solidarity with other wolves. These parallels with 
humans received masterly treatment by Rudyard Kipling in 
his “Jungle Book”, in which the human child Mowgli finds 
shelter with a pack of wolves. 

“The wolf is neither a ferocious beast 
nor a cuddly toy. It is a normal wild 

animal that is part of our fauna”

WHAT SHOULD I DO IF I MEET 
A WOLF?

You are very unlikely to encounter a wolf in every- 
day life or while out walking. They are very shy 
animals and avoid contact with humans. But if you 
do meet one, you should:

· keep calm
· observe the wolf
· keep facing the wolf as you slowly withdraw
· report the sighting to the authorities or a nature  
  protection organisation

Never turn and run! “Flight is exactly the reaction 
that all predators – not just wolves – expect of 
potential prey. That automatically arouses their  
instinct for the hunt and pursuit,” says Dr. Federico 
Morimando, a leading Italian researcher on wildlife 
and nature.

IF YOU FEEL UNEASY OR 
THREATENED, YOU SHOULD:

· draw yourself up to your full height
· shout or clap your hands loudly

This applies especially to a walker 
accompanied by a dog. The wolf could see 
the dog as an intruder on its territory. 

Appennines Wolf, 
“An experience lived at  
Monte Amiata in the  
Tuscan Maremma”; 
Cesare Moroni, Niso Cini, 
hardcover, 176 pages, 
published by Moroni 
MSRP 25.00 €

But there are critical voices, too: Wolves need about ten 
percent of their body weight in food every day, and at 30 
to 50 kilograms that comes to as much as two tons of meat 
a year. It is true that wolves prefer to hunt old, sick and in-
jured animals, but grazing live-stock is easy prey, and there 
are increasingly frequent reports of farmers who have lost 
sheep and lambs. Their protests are correspondingly voci-
ferous. And people living on the margins of wolf territory 
are worried about attacks on children or walkers. In South 
Tyrol, for example, the Farmers’ Union has called on the 
regional government to take the fears of the rural popula-
tion seriously. 
But the situation is complicated. Wolves are a protected spe-
cies, and anyone who hunts them is liable to prosecution. 
Director Spagnolli: “The public authorities may support 
preventive measures and monitor the situation. And that’s 
it!” In order to protect shepherds from losses, mobile elec-
tric fences and guard dogs are in use throughout Europe. 
But “taking the needs of the population into account is not 
an easy task”, Spagnolli admits: “The wolf triggers emotions 
more than almost any other creature.”
For Axel Gomille, there is a lack of balance in the public 
debate. The nature photographer and biologist has spent 
eight years photographing wolves. He thinks that fear of the 
wolf is irrational. He has had about 200 encounters with 
wolves. They have always followed the same pattern: a brief 
sighting, never at a distance of less than 300 metres. “There 
has never been a tricky situation. As soon as they realised I 
was there, they were gone.” Gomille’s conclusion: “The wolf 
is neither a ferocious beast nor a cuddly toy. It is a normal 
wild animal that is part of our fauna.” 
And it is a fact: In the last 40 years there has not been a sing-
le report of anyone being attacked by a wolf in Europe. Peo-
ple are sometimes injured by wild boar, several thousand 
get bitten by dogs. So, what is behind this fear of wolves? 
“Maybe the little goats and Red Riding Hood have left a 
deeper impression than we think. Perhaps we find the wolf 
so sinister because it is the wild form of our most faithful 
friend but is everything other than a lapdog,” says Andreas 
Sanoner. His hope is that “we find a sensible and appropria-
te response to the wolf. It has come back to stay.”     gw

An estimated 300 animals 
live in the Alps. The Dolomites 
currently count 2 or 3 packs

Film clip of the documentary »Wenn er kommt, 
dann schießen wir«  (When he comes, we 
shoot) by Jona Salcher and Luigjina Shkupa
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                Follow us on 
             Instagram and
           share your most 
          special ADLER- 
        moment. You 
       might be the 
       winner of a
     Spa voucher 
    worth 100 Euro. 
 GOOD LUCK! 

Instagram Winner
2018

#adlersparesorts

#adlersparesorts
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1 ADLER DOLOMITI - Mariani Maria Morena 2 ADLER 
Lodge ALPE- Samuel Hodder 3 ADLER THERMAE - Ira 

Waegemann 4 ADLER DOLOMITI - Carolina Gaibotti



Legend has it that the knight was having his castle built on 
a cliff high above the old Troi Paian trade route through 
Val Gardena. It was to stand on the edge of an abyss. But 
the rock proved unstable and the builders refused to conti-
nue with their work. The knight then turned to a witch for 
help, and she laid an enchanted foundation stone during a 
night of the full moon, claiming it would make the castle 
impregnable forever. 
The Knight of Pincán soon subjugated the region. His sol-
diers robbed merchants and mountain farmers – and if 
any-one attacked the castle, the spell worked its magic: The 
castle could never be taken. With each year the knight be-
came richer and more powerful, and one day he decided to 
get married. On the first night of the full moon, however, 
his young wife woke up at midnight, frightened by a dream. 
She said that from deep down in the mountain she had 

heard indistinct words and dreadful lamentations. “It was 
only the wind,” the knight replied. With each full moon the  
dream recurred – and with it the knight’s wife story. She 
continuously became weaker until she finally fell into a 
high fever and died. His second wife suffered the same fate. 
She left behind a little girl, and the knight feared for it’s 
health. So he made his daughter live with relatives where 
she could grow up safely. Many years later she returned to 
the castle and brought Gárdis with her: the granddaughter 
of the lord of Pincán Castle and soon his pride and joy. 
Cheerful and lively, the girl often roamed the fortress hand 
in hand with her grandfather. But the curse was on her, 
too. Gárdis developed a high fever, and on an icy winter’s 
night the knight fled to a nearby farm with the child in his 
arms. There Gárdis recovered. But shortly afterwards her 
mother died – like all the ladies of the castle before her. 
And so, with a heavy heart, the knight decided to send his 
granddaughter away from the castle. 
Ten years later Gárdis was back, and life returned to the 
gloomy fortress. The knight became a new man in Gárdis’ 
presence, ready to fulfil the girl’s every wish. He was already 
considering marrying the girl when one morning Gárdis 
told him that she had heard human lamentations from in-
side the mountain. “My dear child, it was the night birds 
calling,” the knight replied. But as always the mystery repea-
ted itself with every full moon. Finally, a maid revealed to 
the girl that the howling came from the dungeon: a prison 
deep inside the mountain with neither windows nor doors. 
Whoever landed there never made it back to daylight. She 
admitted that she too had been hearing voices and howling 
for a long time – and repeatedly the same words: founda-
tion stone, castle, virgin, collapse.
Gárdis secretly started to look for a way to free the priso-
ners. Small and dainty, she was bold by nature. One night 
she threw a rope ladder over the wall of the castle and with 
nothing but darkness below her, she bravely descended to 
the arched window the maid had described. Behind it was 
a chamber with a deep hole in the floor into which all priso-
ners had been pushed. Gárdis heard the men speaking and 
promised them help – but in the darkness she stumbled 
and fell into the hole herself. 
When she was nowhere to be found the next morning, the 
knight raged until a servant revealed her plan. Surrounded 
by a few soldiers the knight hurried to the dungeon and 
let down a rope ladder. But the girl made the prisoners go 
up first. It wasn’t until 13 of them were safe that she gave 
in to her grandfather’s threats and used the ladder herself. 
But the 13 men overwhelmed the soldiers, and during the 
fight the knight and Gárdis fell into the dungeon. The girl 
lay lifeless in the straw. Her eyelids fluttered, but she was 
unable to move her arms and legs. The knight pleaded for 
help. But the men knew what turn fate would soon take: 
Often enough they had heard the voices from the depths 
of the mountain. And before they ran, they revealed the 
evil bargain the knight had once agreed upon. In order to 

The ca st le 
on the  abys s

L
Every legend is said to contain  
a grain of truth. For decades, 
people have been searching  
for the remains of a castle near 
Ortisei in Val Gardena where  
a robber knight is supposed to 
have lived around the year  
1000. He is said to have captu-
red, blackmailed and robbed 
merchants on the nearby  
trade route. Later, the “brightly 
shining” castle fell into an  
abyss and remained lost over  
the centuries – until it was found 
just a few years ago. The true 
story behind this saga will be 
told in the next edition of  
ADLER Emotions 2020

The Dolomites are rich in myths 
and legends. They tell of fairies and 
queens, of robbers and itinerant 
folk. The story of the Knight of 
Pincán and his bewitched castle  
has been told for centuries

make the castle impregnable, the witch had had a virgin 
entombed under the foundation stone. Every full moon-
night she laments and reveals how her poor soul can find 
peace: “If ever a virgin dies within these walls, the castle 
will collapse.”
When the knight and his granddaughter were finally found, 
Gárdis was in such bad shape that a hastily summoned forest 
woman could no longer help with her medicinal herbs. “My 
Lord,” said the Cristána, “we can do nothing more here. But 
you must all flee the castle!” The knight was beside himself. 
He chased away the Cristána – and the servants ran with 
her. When the moon shone on them at midnight, he and 
Gárdis were alone. The girl’s face was as white as marble, 
when suddenly the drawbridge was raised as if by magic.  
A strong wind set in, and the castle walls began to 
shake. And from the depths of the mountain emerged – 
loud as a lion’s roar – one final word: Collapse! 
And the old man saw how all life departed from Gárdis. 
One last time he donned his armour: “The Lord of Pincán 
does not flee! He has lived here. Here he will die,” he cried. 
With these last words the walls trembled, the towers swayed 
and collapsed – and the cursed castle plunged thundering 
into the abyss.
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Professor Giovanni Padroni researches and lectures on the subject of human capital 
and cultural and environmental heritage at the University of Pisa. He has spent more 
than twenty holidays at ADLER THERMAE. As a writer and passionate photographer, 
on his many travels he often sees the world through a lens. What his camera captures, 

has been shown in various exhibitions and books. “Culture and beauty in all their forms are indispensable for tourism 
as a source of prosperity and economic growth,” says Padroni and he continues: “These values in their essence are to 
be found at the ADLER: harmony with the environment, service with a smile, an awareness of tradition and nature, and 
attention to details. And yet everything is so light and easy, so natural and discreet. That is rare.”

What has to go into your 
suitcase on your journeys?

My camera. I use it to take the really im-
portant things home with me at the end 
of the trip. With the camera I make a re-
cord of the intangible items; the imma-
terial world I capture with all my senses, 
the things I respond to with admiration 
and awe. I am always in search of beau-
ty – in nature, in the inanimate world, 
in people. Beauty is revealed when you 
treat the world around you with respect 
and humility.

1
2
       Who would you like 
to talk to in the lobby and 
what would you discuss?
Doubtless I would have chosen Elly 
Sanoner. I actually expressed that wish 
while she was still alive. I would have li-
ked to sit by the fire with her and reflect 
on the subject of ethics and aesthetics 
and on the idea of beauty as a means 
of saving the world. Above all, I would 
have asked her to tell me about her art, 
which has caught my attention during 
all my stays at the ADLER. I am always 
very impressed by her paintings in the 
hotels and especially in the rooms. 
They are so lively and young. They evo-
ke associations with a natural world 
that was deeply loved before it was im-
mortalised. It was only later that I got to 
know Elly Sanoner as an artist – a grand 
dame, who will live on in her wonderful 
works and whom I will always admire.

As a communications 
expert, what slogan would 
you choose for ADLER 
Resorts?

ADLER! The dream of returning.

3

Because there I am welcomed as a 
friend and not as a guest. They know 
my favourite room and where I prefer 
to sit in the restaurant. They remember 
how I like my treatments. It is a place 
where beauty and harmony engage in 
perfect symbiosis, where values become 
culture, and quality is presented not as 
luxury but as true aesthetics.

It’s a question you must 
often hear: Why do you 
keep coming to ADLER 
THERMAE? 

4

You’re an hour’s walk from the hotel and 
it’s starting to rain. What would you do?

a)  I always had the best encounters when hitchhiking.
b)  I take off my shoes and dance barefoot in the rain.
c)  I ask to be picked up immediately.
d)  Something quite different, namely …

5

… I would look forward to a long bath in the warm thermal pool after continuing 
my walk in the light rain in a mood of complete relaxation deriving from the aro-
mas of soil and grass, clouds dancing in the breeze and the happiness promised by 
a rainbow.

THE GUEST HAS THE FLOOR 
Five questions to … Prof. Giovanni Padroni
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NEXT, PLEASE With  
Franziska Sanoner,  

also the seventh  
generation of  

the family is  
concerned 

with sustai-
nability

VERY SPECIAL For  
his kitchen at the  
ADLER Lodge 
RITTEN, head chef 
Hannes Pignater has 
drawn a network 
of unusual regional 
suppliers 

TO YOUR HEALTH! The  
first bottle-fermented  
Aetos grape was named  

Spumante Aetos Metodo  
Classico and is served  

exclusively in the ADLER  
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